2006 FALL SEMESTER Alberto Cairo Assistant professor

59 Carroll Hall 79 Carroll Hall

Mondays and Wednesdays (919) 8435841

08.00 - 09.50 a.m. cairo@email.unc.edu
www.albertocairo.com
O ce Hours

Tuesdays and  ursdays, 9-10 a.m.
and by appointment

JOMC185 - Section 004

e World of Graphic Design

Principles and practices of visual information presentation

Graphic Design is one of the most important tools of Visual
Communication. Design means that the graphics are
organized according to a plan. e goal of which is to bring
order, hierarchy and clearness to the natural chaos.

e World of Graphic Design is intended to give you the
basics for becoming a successful visual comunicator, whether
you wish to master page layout techniques, the creation of eye-
catching posters, brochures or packages or to be aware of the
complex world of informational graphics.



JOMC185 _ _
e World of Graphic Design

Principles and practices of visual information presentation

Course description

In e World of Graphic Design you will learn to use the principles of visual communication and to
combine them successfully with basic production techniques. Also, you will gain awareness of how
important ethics and social responsibility are in the creation of visuals.

During this class you will take your rst steps with Ilustrator, a vector-based drawing software,
Photoshop, an image processing tool, an InDesign. You will master these by completing class exercises
and projects.  erefore, attendance is required (unexcused absences will a ect your nal grade) and
deadlines are absolute. If you need to a miss class, it is your responsibility to advise me in advance and
to make up the work.

| expect that you will conduct yourselves within the guidelines of the UNC-CH Honor Code. All
work must be completed with the high level of honesty and integrity that this University demands.

Wit Required readings

Photoshop® €S2

lllustrator CS2

oo sl ere are not required readings for this course
Suggested readings

Graphic Design School
David Dabner - ames&Hudson (2004)

Sams Teach Yourself Adobe CS2 All in One
Mordy Golding - Sams (2005)

Adobe Photoshop CS2 one-on-one
Deke McClelland - O-Reilly (2005)

Items to purchase

fahomsho[l\,dg}s’; CDs and USB stick
eneonone. | Remember that you are responsible for backing up your work.
\ No deadline will be extended due to loss of data.
-
Sketchbook

Every design project should be sketched out before you start
mencawo §\yOrking with the computer.
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Grading

is is a project-oriented course.  erefore, the grading will be based on four In-class/Take-home
projects: identity design, book jacket, magazine spreads and information design. See next pages for
further details.

Components Scale
Value © Points Grade
Project 1: Identity design 250 950-1,000 A
Project 2: Book jacket 250 920-949 A-
Project 3: Magazine spreads 250 890-919 B+
Project 4: Information design 250 : 840-889 B
B00-839 B
770-799 C+
730-769 C
700-729 C-
680-699 D+
630-679 D
600-629 D-
599 and below F
Notes

Please, be aware that | reserve the right to change grades at the end of the semester in some cases
according to class attendance, participation in discussions and the overall quality of your lab exercises.

It will be to your advantage to participate when we review your exercises and projects in class. e
main goal of this course is that you create a small and compact page design portfolio but it is also
intended to provide you with the skills for being aware of the virtues and aws of everyday graphic
design.
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Grading criteria: In-lab exercises and projects

During the course we will be completing several lab exercises with Illustrator, Photoshop and
InDesign.  ese exercises will not be graded, they are intended to give you a bettter understanding
of the software tools and to get you ready you for the four projects. However, if their quality is
exceptional, they can be considered for raising grades in particular cases. We will do in-class reviews
both of exercises and projects.

Be prepared to work on projects out of class. You will be able to work during sessions but that will

not be enough. It is your responsibility to organize your time in order to meet the deadlines. Consider
your production speed and make plans accordingly. Always work in advance. And remember that | will
be available to help you.

ere are several expectations that you should meet in order to get a high grade.  ese are the general
grading criteria | will be using for the projects:

1. Every project must be completed on time

2. Spatial organization, structure of the elements
3. oughtful use of color or grays

4. oughtful choice of type.

5. Aesthetic design choices in general

6. Creativity

You can check detailed guidelines for some of the projects on the following pages.
Out of class exercises
I will be happy to review other out of class exercises. We can do it during o ce hours or by

appointment if you are interested. However, it is very important for you to remember that these
exercises will not be considered whatsoever for your nal grade.
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7777777777777777777777777777777777777777777777777777777777 Discussion Practice
August Wednesday 23 * Introduction to the course, orientation to the lab, setting -
goals, complete student survey
Monday 28 What is Graphic Design Illustrator: In-lab exercise
Wednesday 30 - ecreation process llustrator: In-lab exercise
September ~ Monday4 ~ LABOR DAY
‘Wednesday 6  Design Principles and Elements | llustrator: In-lab exercise
‘Monday 11 Design Principles and Elements 1 Illustrator: In-lab exercise
Wednesday 13 Design Principles and Elements 111 Illustrator: In-lab exercise
Monday 18 Typography iTypography Exercise
‘Wednesday 20 Guidelines for the rst project ~First project
Monday 25 - First project
‘Wednesday 27 - First project
‘Dueat the end of class First project
October Monday 2  Review Session First Project  Photoshop: In-lab exercise
Wednesday 4 - Photoshop: In-lab exercise
Monday 9 -- Photoshop: In-lab exercise

Wednesday 11

Photoshop: In-lab exercise
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Discussion Practice

‘Monday 16 Guidelines for the second project Second project
Wednesday 18 | - Second project
Monday 23 - Second project
Wednesday 25 - Second project
Monday 30 e grid in publication design Due at the beginning of class Second project
|  InDesign: In-lab exercise

November ‘Wednesday 1  Review Session Second Project - InDesign: In-lab exercise
Monday 6 Guidelines for the third project ird project
‘Wednesday 8 - ird project
Monday 13 - | ird project
Due at the end of class  ird project
Wednesday 15 Information Design and Infographics | Information Design exercise
Monday 20 Review Session ird Project Information Design exercise
§ . Information Design and Infographics 11 1
; - Guidelines for the fourth project
Wednesday 22 £ THANKSGIVING BREAK
Monday 27  Fourth Project
‘Wednesday 29 Fourth Project

December Monday 4 Final project
Wednesday 6 Final project

| Due Final project
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Identity design

A logo is a graphic intended to di erentiate companies or products from their competitors in the
market. It includes the brand name and, sometimes, an allegorical graphic element, called emblem or
symbol . e Nike mark is a symbol, for example. e IBM or the Canon ones, on the other hand,
are called logotypes because they are made by arranging type in a particular way.

Goal

In this project you will have to create the visual identity of your own company. You will have to name
it (you can use your name), design a logo, business card and letterhead.

A logo must be a direct, simple and powerful representation of the brand-s name and character. Avoid
very complicated illustrations and typefaces (unless you are very sure that is what you really need). is
exercise is intended to make you think about how to simplify, how to convey a lot of information (the
personality of a company) with a few strokes and a restrained color palette.

Guidelines
Deadline: September 27th (at the end of class)

What you must submit

1. A one page explanation about how you came up with this idea, why you use those fonts, colors, etc.
2. Your sketches (if any).

3. A copy of the Illustrator les (in the DROPBOX folder).

4. A printed copy of the project.
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Book jacket

is exercise consists of the creation of a book jacket (cover, back and aps) about your favourite
historical character (he or she can be alive). You must do some research about him or her and then de-
velop the art work, both the design and the graphics. You can use photos but they must be either taken
by yourself or used as sources for creating an illustration (do not use photos from the Internet directly).

You must come up with a title and we will suppose you are the author too. Write the text for the back
cover and for the aps.

A new company called Independent Books will be publishing it and they need a logo to use in their

rst product. So you should make a logo for them too. ey want to publish new young innovative au-
thors from all over the country.  eir sta is very young and they want to convey to the reader a sense
of something new and fresh but, at the same time, serious.

Goal

Product covers are intended to tell the purchaser what the product is about. In this case, the cover
should convey information about the character, it should tell me visually who your character is or was.
is will be a main grading criteria for this project.

If you choose a sportsman you do not want your book to look like a literature theory book. If you
choose a human rights ghter you do not want your book to look like the latest Stephen King or Tom
Clancy blockbuster (if you do, you should have a good reason!).

Guidelines
Deadline October 30th (at the beginning of class)

Measurements:
Total width (jacket spread) 16.5 inches
Cover and back width 6 inches
Flaps width 2 inches
Spine width 0.5 inches
Total height 8.5 inches






